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Background and Approach
Background
The City of Lethbridge, with a population of over 101,000 permanent residents, has set goals of diverting 50% of waste by 2021. This past
spring the City introduced a curbside recycling program, an initiative integral to the success of the City meeting its waste diversion goal. The
next step for the City is to evaluate an organics waste diversion program.
The central objective of the research reported herein is to provide behavioral and attitudinal benchmarks for future measures as the City moves
forward with a system for curbside collection of compostable materials. The research also expands on the Curbside Recycling survey Ipsos
conducted for the City of Lethbridge in 2013.
Approach
Ipsos conducted a telephone survey with a random sample of 400 residents of the City of Lethbridge aged 18 years and older between August
30th and September 15, 2019.
•

Both landline (62%) and cell phone (38%) sample were used.

•

The average interview length was 15.5 minutes.

The final data were weighted in proportion to the age/gender composition of the most recent Statistics Canada Census data for the City of
Lethbridge.
The margin of error for the total sample of 400 is ± 4.9 percentage points, 19 times out of 20. The margin of error is larger when viewing results
based on sub-segments of the survey population.
Where possible, results are compared to survey results in February 2013.
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KEY FINDINGS
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Citizens are satisfied with the job the City is doing for the
environment and satisfaction has improved with
municipal environmental programs and services
The vast majority of residents are satisfied with the overall state of the Lethbridge’s environment (94%) and 83% are satisfied with the job the
City is doing to protect the environment. As well, fully 81% of residents are satisfied with the City’s programs and services to help residents
reduce their environmental impact – an increase of 10 percentage points since 2013.

Percent satisfied with…

Percent rating as good/
very good…

94%
The overall state of
Lethbridge’s environment
(i.e., air, water and land
quality)

83%
The job the City is doing to
protect the environment

81%
City’s programs and services
to help residents reduce their
environmental impact
Satisfied, up from 71% in 2013
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Residents support food and yard waste diversion and are
not yet widely satisfied with the municipal services in
place
Residents agree it is important to divert food and yard waste from landfills and 88% think the City should spend at least as much or more as it
does on food and yard waste diversion, including 51% who think the City should spend more in this service area. Overall satisfaction with the
City’s performance in providing food and yard waste programs and services is currently at 61%, significantly lower than the 83% satisfaction
levels that recycling and garbage collection services receive.

Food and yard
waste diversion is
important

81%
Important
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It is important to
reduce the
amount of yard
waste/ food waste
going to landfills

87%
Agree

The City should
spend as much or
more on food and
yard waste
diversion

88%
Same or More (51% spend
more)

Satisfaction with
the City’s food and
yard waste
programs/
services

61%
Satisfied

Residents support a curbside food and yard waste
program
Just under two-thirds of residents are very or somewhat interested in a curbside yard or food waste program, while 71% would be interested in
using a kitchen food waste collector provided by the City free-of-charge. Of note, the majority of those who have amenities (garburators,
backyard composters) to help with food and yard waste diversion are using them. If given the tools, the majority will use them.

Percent interested in…

65%
Will use a kitchen food waste
collector

64%
A curbside yard waste
program

61%
A curbside food waste
program

71%
Will use a City-provided
kitchen food waste collector
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Communicating with residents
The majority (84%) of residents are satisfied with the City’s communications related to the municipal recycling programs and services, indicating
that a similar strategy would be beneficial for the food and yard waste diversion programs and services. Multiple channels of communications
should be considered to reach the masses about waste diversion programs: the City’s website is a primary resource, but those aged 55+ also
want to obtain information via mail and 311, while social media can be an effective method with younger age cohorts.
Currently, 73% of Lethbridge residents are aware of municipal food and yard waste programs and services, signifying that additional public
education could be beneficial.

Preferred Channels*

84%

City's website

Satisfied with City communications
about the Curbside Recycling Program

* Other channels not shown.
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33%

Mail

Email

Awareness of food and
yard waste services

31%

16%

73%

THE CITY’S
ENVIRONMENTAL
AND WASTE
DIVERSION
PERFORMANCE
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Summary: Environmental Performance & Waste
Management
State of Lethbridge’s Environment
The majority (94%) of residents consider that Lethbridge’s
environment (such as air, water and land quality) is “good”
(68%) or “very good” (27%), consistent with 96% in 2013.
The majority (83%) of Lethbridge residents are satisfied with
the job the City is doing to protect the environment, similar to
86% in 2013. Further, eight-in-ten(81%) residents are either
“very” (22%) or “somewhat (59%) satisfied with the City’s
programs and services to help residents reduce their
environmental impact, a notable increase of ten percentage
points in overall satisfaction from 71% in 2013.
Importance of Waste Management
Residents consider garbage collection to be the most
important of the three waste management services, with 100%
stating that it is either “very” (91%) or “somewhat” (9%)
important. Recycling ranks second in terms of importance,
with 95% stating that it is “very” (77%) or “somewhat” (18%)
important. As a benchmark 81% of Lethbridge residents
consider food and yard waste diversion to be “very” (52%) or
“somewhat” (29%) important.
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Satisfaction with Waste Management
Citizens express solid satisfaction (83%) with the City’s garbage
collection services. The same proportion (83%) are satisfied with
the City’s recycling services, significantly up 18 percentage points
from 65% in 2013. As a benchmark, 61% are satisfied with the
City’s food and yard waste diversion programs and services.
Municipal Investment in Waste Management
Overall, results skew towards a desire to see the City spend more
on garbage collection, recycling and food and yard waste diversion.
Specifically, 60% of residents feel the City of Lethbridge should
spend the same amount on garbage collection, with 32% who want
the City to spend more on this service and 5% who prefer that less
money is spent on garbage collection. As well, almost one-half
(47%) of residents want the City to spend the same amount on
recycling services, 38% want the City to spend more in this area
and 12% want reductions in expenditures on recycling.
Results differ with respect to food and yard waste diversion. A
larger proportion of residents (51%) desire greater expenditures in
this area, 36% want the status quo and 9% would prefer the City to
spend less on this service.

Overall State of Lethbridge’s Environment

Residents with 4+ people in
the household are more likely
to feel that the overall state of
Lethbridge’s environment is
“good” or “very good” (96%)
vs. 1 person households
(86%).
Older residents are more likely
than younger residents to rate
the environment as “very
good” (38% of those 55+, and
28% of those 35-54 years old,
vs. 12% of those 18-34 years
old).

94%
5%

*

% Good in 2019

65% 68%

2013
2019

32%

27%
3%

Very good

Good

5%

Poor

0%

1%

Very poor

% Poor in 2019

Q1: Thinking about things such as air, water and land quality in the city, how would you rate the overall state of Lethbridge’s environment today? Would you say that it is…?
Base: All respondents (2019 n=400 I 2013 n=801)
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* Rounding

Satisfaction with the City’s Environmental Performance
Satisfaction with the job the City is doing to
protect the environment

2013

2019

83%
12%

Satisfaction with the City’s programs and
services to help residents reduce their
environmental impact
2013

2019

% Satisfied in 2019

63% 60%

23% 23%

Very
satisfied

Somewhat
satisfied

7% 9%

2% 3%

Not very
satisfeid

Not at all
satisfied

% Satisfied in 2019

53%

17%

59%

22%

20%
11%

% Not Satisfied in 2019

Satisfaction is higher among 4+ person households (91%) vs. 1 person
households (75%) and among those with children in their household (91%)
vs. those without children (79%).

Very
satisfied

Somewhat
satisfied

Not very
satisfeid

6%

4%

% Not Satisfied in 2019

Not at all
satisfied

Satisfaction is higher among 4+ (87%) or 3 person (88%) households
vs. 1 (76%) or 2 person (75%) households and among those with
children in their household (87%) vs. those without children (78%).

Q2: How satisfied are you with the job the City of Lethbridge is currently doing to protect the environment? Are you…?
Q3: How satisfied are you with the City of Lethbridge’s programs and services aimed at helping residents reduce their environmental impact? Are you...?
Base: All respondents (2019 n=400 I 2013 n=801)
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81%
15%

Importance of Garbage, Recycling and Food and Yard
Waste Diversion
% Important
Garbage collection

91%

Recycling

Food and yard waste diversion

Very important

9%

77%

52%

Somewhat important

18%

29%

Not very important

9%

Not at all important

100%

3%

95%

5% 5%

81%

Don't know
Data <3 not labelled

The importance of garbage collection and food and yard waste diversion is consistent across socio-demographic variables. Those who are more likely
to feel that recycling is “very” or “somewhat” important include females (83% vs. 71% of males), residents aged 18-34 years (84% vs. 69% aged 55+),
and newer residents of Lethbridge of less than 10 years (86%) vs. those who have resided in the city for 20+ years (71%).
q4a. How important is [SERVICE]. Would you say this is very important, somewhat important, not very important or not at all important?
Base: All respondents (2019 n=400)
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Satisfaction with Garbage, Recycling and Food and Yard
Waste Diversion
% Satisfied
Garbage collection

48%

Recycling (2019)

38%

Recycling (2013)

Food and yard waste diversion

35%

45%

28%

13%

Very satisfied

37%

47%
Somewhat satisfied

5%

83%

10%

6%

83%

23%

19%
Not very satisfied

11%

Not at all satisfied

10%

16%

4%

Don't Know

65%

61%
Data <3 not labelled

Satisfaction with the City’s garbage collection service is higher among 18-34 year-olds (95% vs. 70% among those aged 55+) and among those
residing in Lethbridge for less than 10 years (89% vs. 78% among residents of 20+ years). Satisfaction with the City’s recycling services are also higher
among those aged 18-34 years (92% vs. 73% among those aged 55+), those with 4+ people in the household (90% vs. 74% among 1 person
households), and among those with children in their household (91% vs. 79% among households without children). Satisfaction with food and yard
waste diversion is higher among those with a high school education or less (73% vs. 54% among those with a university degree).
q4b. And how satisfied are you with [SERVICE]? Are you very satisfied, somewhat satisfied, not very satisfied or not at all satisfied with the job The City is doing at providing this program or service?
Base: Respondents who rated the importance of each service (2019 n=399/ 397/ 378) I 2013 Base: n=801 – slightly different question wording in 2013
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Opinions on Investment
More
Garbage collection

Recycling

Food and yard waste diversion

Same

32%

Less

Not Answered
60%

38%

5% 3

47%

51%

Index:
More - Less

36%

+27

12%

2%

+26

9%

4%

+42

Opinions related to “investing more” in garbage collection are consistent across socio-demographic variables. Those more likely to want “more”
investment in recycling services include 18-34 year-olds (55% vs. 23% among those aged 55+) and among newer residents of less than 10 years (46%
vs. 31% among those living in the city for 20+ years). Residents who are more likely to want “more” investment in food and yard waste diversion tend to
be 18-34 years (59% vs. 37% among those aged 55+), living in households with 3 (64%) or 4 (57%) people vs. 1 person (44%) or 2 person (42%)
households, those with children (59% vs. 47% among those without children), and newer residents of less than 10 years (65% vs. 47% 20+ years).
q4c And, do you think The City should invest more, less or the same amount on the program or service?
Base: Respondents who rated the importance of each service (2019 n=399/ 397/ 378)
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WASTE
DIVERSION
ATTITUDES AND
BEHAVIOURS
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Summary: Attitudes and Behaviours
Attitudes Towards Food and Yard Waste Diversion
The majority (94%) of Lethbridge residents agree that it is
important to reduce the amount of waste generated at home,
including 70% who “strongly” agree with this sentiment. As well,
87% of residents agree it is important to reduce the amount of
yard waste going to landfills, with 59% “strongly” agreeing with
this notion. In addition, fully 87% of residents agree it is
important to reduce the amount of food waste going to landfills –
on par with the level of importance to reduce the amount of yard
waste going to landfills.
Usage of Garburators

Nearly one-third (32%) of residents have a garbage disposal
unit or garburator in their home. Six-in-ten (60%) of these
residents use garbage disposal units or garburators to dispose
of food waste at least sometimes, with 15% of residents
“always” using a garburator to dispose of food scraps such as
vegetable and fruit scraps, leftovers, plate scrapings and
spoiled food. Further, 38% use it “most of the time” and 6% use
a garburator for food disposal “once in a while”. More than onethird (36%) of residents who have a garburator “never” use
their garburator to dispose of food waste.
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(1/2)

Usage of Backyard Composters
One-third (32%) of Lethbridge residents have a backyard
composter. Among residents who have a backyard composter,
90% use it to dispose of food waste, including 40% who
“always” use it, 38% who use it “most of the time” and 11% who
use it to dispose of food waste “once in a while”.

While many owners of backyard composters have had them for
many years (34% have had one for 11 years or more), there are
also a solid proportion of recent adopters, with 27% who have
had their composter for less than 3 years and 15% who have
had a backyard composter for 3-5 years, totaling 42% who
began to backyard compost within the past 5 years.
Two-thirds (65%) of backyard composter owners use them yearround, while 35% use them only in the warmer months. The
majority (83%) of backyard composter users successfully
generate compost.

Summary: Attitudes and Behaviours
Disposal of Food Waste

(2/2)

Benefits of Composting

Most (60%) food scraps generated by Lethbridge residents are
currently thrown in the garbage “always” (37%) or “most of the
time” (23%). A small minority (12%) of residents disposes of
food waste by feeding food scraps to their pets.

In their own words, residents attribute the benefits of
composting to reducing waste going to the landfill, using
compost to assist with gardening, enriching soil, and reducing
waste in general.

Owners of backyard composters are making good use of them
with 78% saying they use it “always” (40%) or “most of the time”
(38%). Just 10% of those who have a backyard composter
report that they “never” use it.

Further, residents think that composting is a form of recycling
and is good for the environment, that it produces fertilizer and
believe that it is a good idea to compost because it is beneficial
as it results in less garbage overall.

Residents who have a garburator use it less frequently for food
waste than those who have a backyard composter. Slightly less
than one-half (48%) of residents who have a garburator use it
“always” (16%) or “most of the time” (32%) and two-in-ten (19%)
say they “never” use it to dispose of food waste.
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Attitudes Towards the Disposal of Food and Yard Waste
% Agree
It is important to reduce the amount of waste you
generate in your home

70%

24%

22

94%

It is important to reduce the amount of yard waste
going to landfills

59%

27%

8% 4%

87%*

It is important to reduce the amount of food waste
going to landfills

59%

27%

7% 5%

87%*

Strongly agree

Somewhat agree

Somewhat disagree

Strongly disagree

Those who are more likely to “strongly” agree that it is important to reduce the amount of waste they generate in their home include females (77% vs.
65% of males), younger residents aged 18-34 years (75% vs. 62% aged 55+) and the university educated (77% vs. 59% with a high school diploma or
less). There are no socio-demographic differences with respect to attitudes towards the importance of reducing the amount yard waste going to
landfills. Females are also more likely to feel that it is important to reduce the amount of food waste going to landfills (69% vs. 51% among males).
Q5. Please indicate if you strongly agree, somewhat agree, somewhat disagree or strongly disagree with each of the following statements
Base: All respondents (2019 n=400)
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* Rounding

Usage of Garburators
Homes with garbage disposal
units or garburators

Frequency of garburator use

Always

Most of the
time

15%

38%

YES

32%

% Use garburators

Once in a
while

68%
Yes

6%

Never
36%

No
Those with higher household incomes of
$100K+ are more likely to have a
garburator (42%).

60%
36%
*

% Never use garburators

DK/NS

4%
* Rounding

Q6: Does your home have a garbage disposal unit or garburator? Base: All respondents (n=400)
Q9_2: Thinking about food waste, such as vegetable and fruit scraps, leftover meals, plate scrapings, and spoiled food, how often does your household dispose of them in each of the following ways?
Base: Respondents who use a garburator (2019 n=136)
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Usage of Backyard Composters
Frequency of using backyard composter
for food scraps

Homes with backyard composters

Always
40%

Most of the
time

90%
10%

% Use a backyard composter

32%

YES

68%
Yes
No
Those with higher household incomes of
$100K+ are more likely to have a
backyard composter (38%).

Once in a
while

38%

11%
Never

10%

% Never use a
backyard composter

Those who are more likely to “always” use their
backyard composter are households without children
(49% vs. 28% with children) and those with higher
household incomes of $100K+ (56%).

Q6: Does your home have a backyard composter? Base: All respondents (2019 n=400)
Q9_2: Thinking about food waste, such as vegetable and fruit scraps, leftover meals, plate scrapings, and spoiled food, how often does your household dispose of them in each of the following
ways? Base: Respondents who compost them at home in a backyard composter (2019 n=127)
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Tenure, Seasonal Usage and Backyard Compost
Generation
Length of time using a
backyard composter
Less than 3 years

Generate compost

27%

3 to 5 years

15%

6 to 10 years

21%

11 to 20 years

21%

More than 20 years

Do not use

Seasonality of
backyard composting

35%

17%
65%

Yes

13%
3

No
Year round

Warmer months only

Q10: Do you compost vegetable and fruit scraps year-round or in the warmer months only? Base: Respondents who compost food scraps at least occasionally (2019 n=115)
Q7: For how long have you used your backyard composter? Base: Respondents who have a backyard composter (2019 n=127)
Q8: Do you successfully generate compost? Base: Respondents who have a backyard composter (2019 n=127)
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83%

Disposal of Food Waste: General Population
% Always/
most of
Always Most of the time Once in a while Never Don't know the time

Throw food waste in the garbage

37%

Feed food waste to animals/pets 5% 7%

15%

23%

28%

71%

11%

60%

12%

Those who “always” throw food waste in the garbage tend to be aged 35-54 years (41%).
Q9. Thinking about food waste, such as vegetable and fruit scraps, leftover meals, plate scrapings, and spoiled food, how often does your household dispose of them in each of the following ways?
Base: All respondents (2019 n=400)
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Disposal of Food Waste: Subsets of the Population

Always

Those who have a backyard
composter, how frequently do you
compost food waste at home? (n=127)

Those who have a garburator, how
frequently to you use it to dispose of
food waste? (n=136)

Most of the time

40%

16%

Once in a while

38%

32%

31%

Never

Don't know

11%

10%

19%

% Always/
most of
the time

78%

48%

Q9. Thinking about food waste, such as vegetable and fruit scraps, leftover meals, plate scrapings, and spoiled food, how often does your household dispose of them in each of the following ways?
Base: Those who have backyard composters/ those who have a garburator
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Benefits of Composting
No/ less goes to the landfill
For gardening
Enriches/ good for the soil
Reduces waste
Reuse/ recycling of waste
Good for the environment
Produces (good) fertilizer
I do/ We should compost/ Good idea
Beneficial/ important
No/ less garbage
No need to buy fertilizers/ compost
Make your own soil
Reduce greenhouse gases
Less use of chemical fertilizer
Nothing
Don't Know or Not Stated

Q5b. To the best of your knowledge, what are the benefits of composting?
Base: All respondents n=400
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23%
21%
19%
17%
13%
12%
10%
10%
7%
5%
4%
3%
2%
2%
5%

9%

Note: mentions less than 2% not shown.

YARD WASTE
BEHAVIOURS
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Summary: Yard Waste
Grass Clippings

Lethbridge Yard Waste Disposal Sites
Almost three-quarters (73%) of residents are aware of the City’s
yard waste sites. Among residents who are aware of the sites,
72% have used them.

Overall, Eight-in-ten (80%) Lethbridge residents have a lawn
that their household is responsible for mowing. Most lawn
clippings are diverted from the landfill, with one-third (34%)of
respondents leaving them on the lawn or mulching the
clippings, 20% taking them to the Waste and Recycling Centre,
15% taking them to a yard waste disposal site and 11%
composting at home. A minority (24%) of residents are throwing
grass clippings in the garbage.

When it comes to yard waste other than grass (leaves, plants,
branches), the City’s programs appear to be quite effective, with
reports of using City disposal sites (29%), the Waste and
Recycling Centre (26%) and the Fall Leaf Collection Program
(5%).

Barriers to Composting Grass Clippings
Others leave them on the ground (6%), compost at home (6%),
leave yard waste for their yard maintenance company to deal
with (5%), or 3% burn this type of waste.

Among residents who do not leave grass clippings on the lawn
or use a mulching mower, the main barriers involve aesthetics
with 15% saying “it does not look good” and the same
proportion (15%) state they actually do leave clippings on the
lawn.
Others explain they do not have a mulching mower (9%), that it
is not good for the lawn (7%) or that the clippings build up too
much (6%). Further, 5% compost clippings, 4% say the
clippings get into the house, 4% state that their yard
maintenance company disposes of it, and 4% say that the
clippings get blown away.
28 ‒ © Ipsos

Currently, 19% of residents throw yard waste (other than grass
clippings) in the garbage.
Six-in-ten (60%) residents say they are likely to use the compost
that is produced from City composting programs and 71% of
those who would use the compost would be willing to pay a fair
market price for it.
.

Yard Waste
Does your residence have a
lawn?

Disposal of grass clippings
Leave them on the lawn or use a mulching
mower

34%

Throw them in the garbage
20%

80%

YES

24%

Take it to the Waste & Recycling Centre
(landfill compost)

20%

Take it to a City of Lethbridge yard waste
disposal site
Yes

No

Residents more likely to have a lawn are aged 55+ (83% vs.
71% of 18-34 year-olds), have children (89% vs. 74%
without children), have 4+ people in the household (89% vs.
47% among 1 person households), and have higher
household incomes of $100K+ (90% vs. 47% with <$40K).

Compost at home

11%

Yard maintenance company disposes of it

q12. Do you have a lawn at your place of residence that your household is responsible for maintaining? Base: All respondents (n=400)
q13. How does your household typically dispose of grass clippings? Base: Responsible for maintaining lawn (n=325)
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15%

Other

7%
3%

Barriers to Leaving Grass Clippings on Lawn
Select Verbatim Responses
Does not look good/ looks messy

15%

Leave clippings on lawn/ use a mulching mower

15%

Don't have a mulching mower

9%

Bad for/ covers the grass

7%

Builds up too much

6%

Compost at home

5%

Goes inside the house/ pets bring it to the house

4%

Yard maintenance company disposes it

4%

Gets blown away

4%

Not effective/ don't believe in it

4%

Do it, but occasionally

4%

Don't have a lawn/ have a small lawn

3%

Don't do it/ Haven't thought about it

3%

Don't know or not stated

“I compost the first time for the
spring cut, the rest of the year I
leave the clippings on the ground.”
“I do it once in a while.”
“We do it at times, but not always.”
“I leave them on the lawn unless
there is too much.”
“We do both. We mulch every
second week.”
“I use a mulching mower unless
there are too many leaves, then I
compost.”

6%

q14. What are the main reasons why you do not either leave your grass clippings on the lawn or use a mulching mower?
Base: Respondents who have a lawn who did not mention leaving clippings on lawn or using a mulching mower (n=211)
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“Sometimes I do leave them on the
lawn.”

Note: mentions less than 3% not shown.

Disposal of Other Yard Waste
Take it to a City of Lethbridge yard waste disposal site

29%

Take to the Waste & Recycling Centre (landfill compost)

26%

Throw in the garbage

20%

Leave them on the ground or use a mulching mower

6%

Compost at home

6%

Use the City of Lethbridge's Fall Leaf Collection Program

5%

Yard maintenance company disposes of it

5%

Burn in a barrel or fire-pit

3%

Do not have yard waste
Don't know or not stated

11%
4%

q15. How does your household dispose of yard waste other than grass, such as leaves, plants, branches, or other yard waste?
Base: All respondents n=400
.
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Note: mentions less than 3% not shown

Awareness and Usage of Lethbridge Yard Waste Sites
Awareness of yard
waste sites in
Lethbridge

Frequency of using the
yard waste drop-off
sites

Likeliness to use
produced compost

Willingness to pay for
compost

Very likely
1-3 times per year
4-9 times per year

27%

Yes
No
Base: Total (n=400)

17%

73%
10+ times per year
Never

33%

35%

19%
28%

Base: Respondents aware of yard waste sites
(n=308)

Somewhat
likely
Somewhat
unlikely

27%

11%

Very
unlikely

26%

DK/NS

3%

Base: Total (n=400)

71%
29%
Yes
No
Base: Respondents likely to use produced compost
(n=226)

q16a. Are you aware that the City of Lethbridge has three yard waste sites throughout the city where citizens can bring yard waste to divert it from going to the landfill?
q16b. Within the past year, how often have you taken your yard waste to one of the City's centralized yard waste drop-off sites?
q17. If the City of Lethbridge produced garden-ready compost, how likely would you be to use it?
q18. If this garden-ready compost was sold for a price in an effort to recoup some of the cost from producing it, would you be willing to pay a fair market price for it?
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Awareness and Usage of Lethbridge Yard Waste Sites
-ProfilingAwareness of yard
waste sites in
Lethbridge

Frequency of using the
yard waste drop-off
sites

Aware:
• Aged 55+ (85% vs. 52%
among 18-34 year-olds)
• University educated
(81% vs. 63% with a high
school education or less)
• 1 person households
(83% vs. 67% 4+ person
households)
• Residents of Lethbridge
of 20+ years (83% vs.
60% <10 years)
• Annual household
incomes of $100K+ (83%
vs. 60% <$40K)

Never:
• Aged 18-34 (46% vs.
23% aged 55+)
• 1 person households
(45% vs. 20% 4+ person
households)
• Residents of Lethbridge
of <10 years (46% vs.
23% 20+ years)

Likeliness to use
produced compost
Likely:
• Aged 18-34 years (70%
vs. 49% among those
aged 55+)
• 4+ person households
(66% vs. 38% 1 person
households)
• Those with children
(69% vs. 55% without
children)

Willingness to pay for
compost
Willing:
• Aged 35-54 years (79%
vs. 58% among those
aged 55+)
• Females (79% vs. 62%
of males)

q16a. Are you aware that the City of Lethbridge has three yard waste sites throughout the city where citizens can bring yard waste to divert it from going to the landfill?
q16b. Within the past year, how often have you taken your yard waste to one of the City's centralized yard waste drop-off sites?
q17. If the City of Lethbridge produced garden-ready compost, how likely would you be to use it?
q18. If this garden-ready compost was sold for a price in an effort to recoup some of the cost from producing it, would you be willing to pay a fair market price for it?
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INTEREST IN A
FOOD AND YARD
WASTE
PROGRAM
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Summary: Municipal Food and Yard Waste Program
Interest in a Food and Yard Waste Program
Almost two-thirds (64%) of residents express interest in a
curbside yard waste program and slightly fewer (61%) express
interest in a municipal curbside food waste program.

Kitchen Food Waste Collector
Two-thirds (65%) of residents would be likely to use a kitchen
food waste collector to gather food waste until it was ready to be
transferred to a larger cart, including 45% who would be “very”
likely to use this food waste collector.

Amount of Food and Yard Waste

Most residents of Lethbridge think they would accumulate one
bag or less of food and yard waste per week whether the timing
was between November to March (64%) or April to October
(56%). The estimated amount of food and yard waste
accumulated is slightly higher during the warmer months of April
to October than it is during the colder months of November to
March.
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If the City of Lethbridge were to provide the kitchen food waste
collector free of charge, likelihood of usage increases from 65%
to 71%, including 45% stating they would be “very” likely to use
a kitchen food waste collector to 57% being “very” likely to use
one if it were provided free of charge by the City.

Interest in Yard Waste and Food Waste Programs
Interest in a curbside yard waste Program
Very interested

37%

Somewhat interested

27%

64%
35%

Interest in a curbside food waste program
Very interested

38%

Somewhat interested

23%

% Interested

Not very interested

9%

Not at all interested

DK/NS

25%

2%

% Not Interested

Interest is higher among 18-34 year-olds (80% vs. 45% among those 55+),
3 (75%) or 4 (75%) person households vs. 1 (53%) or 2 (51%) person
households, those with children (78% vs. 55% without children), and those
residing in Lethbridge <10 years (76%) vs. 20+ years (57%).
q19. How interested would you be in a curbside yard waste program?
q20. How interested would you be in a curbside food waste program?
Base : Total (n=400)
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61%
% Interested

Not very interested

11%

Not at all interested
DK/NS

27%
2%

38%
% Not Interested

Interest is higher among 18-34 year-olds (81% vs. 40% among those 55+),
3 (68%) or 4 (71%) person households vs. 1 (55%) or 2 (49%) person
households, those with children (71% vs. 55% without children), and those
residing in Lethbridge <10 years (79%) vs. 20+ years (51%).

Anticipated Amount of Food and Yard Waste

April to October

November to March
34%
30%

30%

26%

14%
9%

10%

No amount

11%

10%
7%

Less than one bag

One bag

Two bags

8%
5%

Three bags

3%

3%

Four bags

Five or more bags

Those who are more likely to anticipate that they will have the equivalent of 2+ bags of food and yard waste during the warmer months of April to
October include those with 4+ people in their households, those with children and the more affluent ($100K+ annual household incomes).

Q21. Thinking about the amount of food and yard waste you may accumulate PER WEEK during the months of April to October, would you say you would have roughly enough to fit it in a cart ...?
Base : Total (n=400)
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Interest in Using a Kitchen Food Waste Collector
Likelihood of using a kitchen food waste
collector
Very likely

45%

Somewhat likely

19%

Not very likely

DK/NS

% Likely to Use

11%

Not at all likely

23%
1%

65%
34%
% Not Likely to Use

Likelihood of using a kitchen food waste collector is higher among 18-34
year-olds (84% vs. 43% among those 55+), females (70% vs. 60% of
males), 3 (75%) or 4 (74%) person households vs. 1 (52%) or 2 (55%)
person households, those with children (75% vs. 59% without children),
and those residing in Lethbridge <10 years (76%) vs. 20+ years (57%).

Likelihood of using a free City provided kitchen
Food waste collector
57%

Very likely

14%

Somewhat likely
Not very likely

DK/NS

20%
1%

29%
% Likely to Use

9%

Not at all likely

71%
% Not Likely to Use

Likelihood of using a free kitchen food waste collector is higher among 1834 year-olds (82% vs. 54% among those 55+) and among 3 (76%) or 4
(80%) person households vs. 1 (63%) or 2 (62%) person households.

q22. How likely would you be to use a smaller kitchen food waste collector? This is a sealed bucket slightly larger than the size of a toaster that could sit on your counter or under your sink to act as a
place to gather your food waste until it was ready to be transferred to a larger cart you would put out for pick-up?
q23. If the City of Lethbridge provided the smaller kitchen food waste collector free of charge, how likely would you be to use it? I Base : Total (n=400)
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COMMUNICATIONS
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Summary: Communication
Channels of Communication
When asked where they get information from the City of Lethbridge about
waste and recycling services or waste diversion, the most prominent
resource (51%) is the City’s website. Residents are also receiving such
information via mail (15%), the media (12% newspaper, radio, TV) or
through the City’s Facebook account (9%).
In order to get information about municipal waste diversion programs,
residents are also currently calling 311 (8%), using the 311 website (8%),
going online with general searches (5%) or talking to family/friends (4%).
Fewer residents get such information by visiting a City office (3%), through
Twitter (2%) or another social media account (3%), via flyers/brochures
(3%) or through email.
Residents also express their preferred channel of communication for
information about municipal waste diversion. Residents are most likely to
prefer to receive such information through the City’s website (33% - lower
than the 51% who are currently receiving the information through this
channel) or in writing through the mail (31% - higher than the 15% who
report currently receiving waste diversion information through this channel).
Preference is stronger than usage when it comes to receiving such
information via email – 2% currently receive the information through email;
however, 16% would prefer to receive it this way.
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Satisfaction with Communications
A solid majority (84%) of residents are either “very” (43%)
or “somewhat” (41%) satisfied with the communications
provided by the City of Lethbridge regarding curbside
recycling programs.

Current and Preferred Channels of Communication
By internet, using The City's website
In writing, through the mail
News: Newspaper/ Radio/ TV
Through the City's Facebook account
By calling 311

By using the 311 website
Online/ Internet/ web/ app
Word of mouth
By Visiting a City office or facility
Via another social media account
Flyer/ brochure/ pamphlet
Through the City's Twitter account
Via email

I do not seek info about this from the City

41 ‒ © Ipsos

33%
15%
12%
11%
9%
8%
8%
6%
8%
5%
5%
3%
4%
1%
3%
1%
3%
3%
3%
3%
2%
2%
2%
16%
4%

51%

31%

Current Sources
Preferred Sources

c1. Where do you currently get information from the City of Lethbridge about waste and recycling services or waste diversion?
c2. How would you prefer to be informed about The City of Lethbridge's waste and recycling services or waste diversion programs?
Base : Total (n=400)
.

Note: Main mentions are shown

Satisfaction with City Communications

43%

41%

84%
14%
% Satisfied

10%
4%
Very satisfied

Somewhat
satisfied

Somewhat
dissatisfied

Very dissatisfied

2%
DK/NS

% Not Satisfied
Those who are more likely to be satisfied with City communications regarding the recycling program include those with 4+ people in their households
(93% vs. 74% among 1 person households), those with children (91% vs. 79% without children) and the more affluent with $100K+ annual household
incomes (90% vs. 72% <$40K).
C3. Overall, how satisfied are you with the communications the City of Lethbridge has provided regarding the curbside recycling program?
Base : Total (n=400)
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RESPONDENT
PROFILE
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Demographics
GENDER

NUMBER OF PEOPLE LIVING
IN YOUR HOUSEHOLD

AGE
18-34

29%

35-54

51% 49%
Male

39%

55+

2
3 or
more

32%

13%
35%
52%

Female

CHILDREN IN HOUSEHOLD

HOUSEHOLD INCOME
<$40K

42%
Children

13%

$40 to <$80K
$80K to $100K

13%
26%
16%

EDUCATION
High school or less

32%

$100K+
Prefer not…

© Ipsos

1

Some postsecondary to a
college diploma
Completed university
degree or post-grad
degree

21%
37%
39%

Demographics
AGE OF RESIDENCE

OWN / RENT HOME

AREA OF RESIDENCE

Own
Less than 5 years old
5 – 10 years old

11 - 20 years old
More than 20 years old
DK/NS/Refused

5%
11%
18%
63%
3%

73%

North Side

Rent

South Side

26%

West Side

26%
36%

39%

DK/NS/Refused

1%
TENURE IN LETHBRIDGE
0-9 years

23%

10-19 years

24%

20+

53%
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About Ipsos

Game Changers

Ipsos is the third largest market research company in the world,
present in 90 markets and employing more than 18,000 people.

In our world of rapid change, the need for reliable information
to make confident decisions has never been greater.

Our research professionals, analysts and scientists have built
unique multi-specialist capabilities that provide powerful insights
into the actions, opinions and motivations of citizens, consumers,
patients, customers or employees. Our 75 business solutions are
based on primary data coming from our surveys, social media
monitoring, and qualitative or observational techniques.

At Ipsos we believe our clients need more than a data supplier,
they need a partner who can produce accurate and relevant
information and turn it into actionable truth.

“Game Changers” – our tagline – summarises our ambition to
help our 5,000 clients to navigate more easily our deeply
changing world.
Founded in France in 1975, Ipsos is listed on the Euronext Paris
since July 1st, 1999. The company is part of the SBF 120 and
the Mid-60 index and is eligible for the Deferred Settlement
Service (SRD).
ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP
www.ipsos.com
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This is why our passionately curious experts not only provide
the most precise measurement, but shape it to provide True
Understanding of Society, Markets and People.
To do this we use the best of science, technology
and know-how and apply the principles of security, simplicity,
speed and substance to everything we do.
So that our clients can act faster, smarter and bolder.
Ultimately, success comes down to a simple truth:
You act better when you are sure.
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